
Helping small business start, grow 
and succeed was the topic of  discussion by 
Catherine Gase, Assistant District Direc-
tor, Marketing and Outreach Division of  
the Michigan District of  the Small Business 
Administration, who on a recent trip to the 
Upper Peninsula met with several regional 

organizations to talk about the SBA Micro-
Loan Program. Microlending is playing an 
increasingly important role in the economic 
recovery of  the small business sector as en-
trepreneurs identify lending opportunities 
from new sources. Gase explained that as a 
result, the SBA is seeking experienced micro-
lending organizations to join its MicroLoan 
program.   Helping business owners start and 
grow successful enterprises is the goal of  the 
SBA’s MicroLoan Program. MicroLoan bor-
rowers represent a cross-section of  those who 
do not meet traditional lending requirements 
in urban, suburban and rural communities 
including women, low-income individuals 
and minority entrepreneur who need small 
amounts of  financial assistance. The SBA’s 
MicroLoan Program supports microlenders 
in two primary ways with the first being the 
opportunity to access flexible, low cost capi-
tal and financial support to the microlenders 
from the SBA for technical assistance related 
costs. Gase pointed out that organizations in-
terested in becoming SBA microlenders must 
meet specific criteria such as being a private, 
nonprofit community development organiza-
tion, a quasi governmental economic develop-
ment corporation or agencies established by 
Native American Tribal Governments. These 

organizations must have at least one year of  
microlending experience and be able to meet 
matching requirements from non federal 
sources.  “We appreciate our partnership with 
the SBA and in particular Catherine, who is 
committed to helping small business in the 
Upper Peninsula, commented Joel Schultz, 
Regional Director, of  Region 1 MI-SBTDC.  
We look forward to future partnership op-
portunities with the SBA.” For more informa-
tion on the SBA MicroLoan Program contact 
Region 1 of  the MI-SBTDC at 1-800-562-
4808.
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As Economic Development Director 
for Delta County, I’m privileged to be 
somewhat of  an insider, at least where 
our local economy is concerned. I get to 
talk to businesses about their plans, at-
tend meetings where local leaders strat-
egize, and field calls from entrepreneurs 
about the kinds of  businesses they want 
to start. Based on what I’ve seen and 
heard, here are three trends to watch for 
in Delta County in 2010.

1.	 Green Power

	Prompted by government incentives 
and economic opportunity, renewable en-
ergy is guaranteed to be a big business. 
The green power movement has landed 
on American soil and is taking root right 
here in Delta County.

	The decision of  Escanaba voters in 
2009 to authorize negotiations for the 

sale of  the Escanaba Power Plant could 
reap economic benefits for Delta County 
in 2010 and beyond. The possibility for 
lower electric rates will make it easier for 
Escanaba businesses to compete. The po-
tential sale and conversion of  the power 
plant from coal to biomass promises to 
retain existing jobs and create new jobs 
in construction and the cultivation of  
biomass crops. Entrepreneurs are ex-
ploring additional alternative energy op-
portunities growing in Delta County’s 
forests and fields, or emerging as waste 
from existing wood products companies. 

2.	 Seniors

	Entrepreneur magazine reports that, 
“the aging-services industry, composed 
of  home healthcare, elderly and disabled 
services and community care facilities for 
the elderly, make up three of  the top 10 
industries with the fastest employment 
growth.” The U.S. Census Bureau esti-
mates the population of  Delta County 
residents age 65 and older was around 
18.7% in 2008. This spells opportunity 
for businesses prepared to meet the needs 
of  aging Baby Boomers.

	Don’t let the gray hair fool you - this 
growing generation of  retirees looks 
NOTHING like granny in her rocking 
chair. Delta County is full of  active older 
people who have retired or relocated and 
now want to enjoy life and give back to 
our community. From an economic de-
velopment standpoint, the Boomer gen-
eration has a wealth of  knowledge and 
money to invest in our local economy. 
The older generation is one to watch – if  
you can keep up the pace.

3.	 Buy Local

	Larger trends toward health con-
sciousness and sustainability have led 
to more consumers seeking out locally 
grown food, patronizing restaurants, gro-

cery stores, farmer’s markets, and even 
the farms themselves that offer local fare. 
According to Entrepreneur magazine, 
“For every $100 spent at a locally-owned 
business, $68 comes back to the commu-
nity. Only $43 recirculates from nation-
al chain stores.” Many communities are 
aware of  the economic impact of  buying 
local and have launched marketing cam-
paigns encouraging consumers to shop 
locally. It’s no wonder our Delta Coun-
ty Commerce Center and media sources 
like TV6 and the Daily Press are vigilant 
about encouraging us to buy local.

	Opportunities to buy and sell local 
will only grow in 2010. Sparked by an 
idea from Escanaba City Manager Jim 
O’Toole, the City of  Escanaba, the Delta 
County Economic Development Alli-
ance, and Michigan Works! the Job Force 
Board are launching a joint campaign to 
increase community awareness of  Delta 
County-produced products and services 
called “Proudly Made in Delta County.” 
Watch for future news stories and pre-
sentations about the “Proudly Made in 
Delta County” campaign. Mark your 
calendar for April 21st and 22nd when 
we will sponsor an industrial trade show 
at the U.P. State Fairgrounds for manu-
facturers to promote their products and 
services. The general public will be in-
vited to attend and explore the wealth of  
products we proudly make here in Delta 
County.

	Whatever comes in 2010, we have to 
be ready to pounce on the opportunities 
that promise to boost our local economy 
and create jobs for Delta County resi-
dents. My hope is that these three trends 
might spark ideas or resonate with some 
readers. If  they do, please contact my 
office at the Chamber of  Commerce, or 
connect with me online. There’s nothing 
I love more than to talk about good ideas 
for Delta County.

Minding our Own Business: 
Three Trends for 2010

Christina Henderson, Economic Development 
Director, Delta County Economic Development 
Alliance (EDA)]
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The Greater Munising Bay Partnership for 
Commerce Development (GMBPCD) recently 
announced that it will be opening a new wel-
come center on Munising Avenue (M-28) in 
honor of  the late Munising community leader 
and visionary Dennis “Fuzzy” Boyak. Obtain-
ing and opening a new welcome center has been 
a priority for the organization since its creation 
in early October.

Funds from the Fuzzy Boyak Founda-
tion were utilized to help obtain the new cen-
ter, while a donation from Peoples State Bank 
(PSB) was given for signage. GMBPCD Direc-
tor Char Carberry is understandably excited 
about the new location and equally delighted 
by the support from Fuzzy’s family and his for-
mer employer, PSB. “Fuzzy was dedicated to 
the promotion and development of  Munising 

and the surrounding area. He was instrumental 
in pulling its many service and non-profit ini-
tiatives together into focused and relevant or-
ganizations. Fuzzy was also key in the creation 
of  the original Munising Area Partnership for 
Development in 2006. Having a business and 
visitor center named in his honor is a very fit-
ting way to carry on his legacy and dreams.”

The building, located on the corner of  Mu-
nising Avenue and Maple Street, is ideally situ-
ated for visibility and accessibility from both the 
highway and Bayshore Park. The new location 
will serve all of  Alger County as a welcome 
center for visitors as well as a county-wide eco-
nomic development center for members, new 
business owners, meetings, trainings, etc. In 
addition, the Munising Downtown Develop-
ment Authority, a GMBPCD partner, will also 
house new offices there.

The GMBPCD is expected to move into its 
new building in January.

The term workforce development can be 
defined in a number of  different ways. From a 
company perspective, it is the investment in the 
acquisition and upgrade of  workplace skills to 
maintain an optimal level of  employee efficiency 
and productivity. To current or future members 
of  the labor force, it is the ability to develop key 
skills that will ensure competitiveness for em-
ployment opportunities, movement up the career 
ladder, and the ability to transition successfully 
into other careers and/or industries, if  needed.

Companies and the local workforce influence 
and drive one another. For example, companies 
dictate the type of  local job opportunities avail-
able to job seekers, whereas the skill levels of  

available workers influence a company’s abil-
ity to function successfully. Also, the impact of  
other community institutions (e.g., education, 
government) on a community’s ability to grow 
and sustain a large pool of  skilled workers plays 
a vital role. A complete definition of  workforce 
development, therefore, is one that focuses on 
the collaborative, shared effort on the part of  
all community stakeholders to create and main-
tain a local, sustainable, and adaptive structure 
in which to grow, attract, and develop skilled 
workers at all stages of  their employment life-
cycle.

With a number of  recent changes to the econ-
omy and the dynamic, global nature of  today’s 
business, workforce development is an increas-
ingly crucial element to a fully functioning com-
munity. For instance, the anticipated exodus of  
workers from the baby boom generation, coupled 
with a projected shortfall of  skilled replacement 
workers, has many companies scrambling to find 
people who can step in and keep companies func-
tioning. So too, new and growing industries are 
having a challenging time finding workers who 
have the most current skills to help nurture and 
grow these pioneering and potentially lucrative 
endeavors. These issues are unique to each indi-
vidual community.  It is important that the local 
stakeholders are able to make the important de-
cisions surrounding these issues to best address 

them for their individual community.

Workforce development is a key element in 
the Upper Peninsula’s ability to compete glob-
ally and maintain economic sustainability. De-
veloping a skilled workforce suited to the local 
need is essential to the success of  the commu-
nity including the companies and industries 
that drive the Upper Peninsula and the workers 
who are the means of  their success.  It is im-
portant to have local control over workforce de-
velopment to have experts addressing the areas 
unique needs and resources. 

An excellent example of  local community 
leaders coming together to grow the economic 
viability of  our region has been the Regional 
Economic Impact study.  Over the course of  the 
last year, Upper Peninsula community stake-
holders have had a vested interest in working 
together for the good of  our local communities.  
Local private industry, education, community 
based organizations, small business develop-
ment, organized labor, chambers of  commerce, 
economic development,  governmental agencies 
and many others,  have demonstrated their pas-
sion in serving the unique needs of  our commu-
nities.  As we ring in the new year, I am confident 
that together, we will continue to work towards 
fashioning local solutions to global challenges 
that impact our economic viability.

Local Workforce Development: 
What It Is and What it Means to You 

(Photo Courtesy of Northern Waters Photography/Sean Depuydt)

Will Carne, President 
Michigan Works! The Job Force Board  

Opening of  “Fuzzy Boyak Welcome Center” in Munising

The New Greater Munising Bay Partnership for Commerce Development Fuzzy Boyak 
Welcome Center (signage digitally added).
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300 high school students from across the 
Upper Peninsula had an opportunity to present 
and compete for a chance to go on to State fi-
nals in the 34th Annual Business Professionals 
of  America’s Regional Leadership Conference. 
The conference was held at the Joseph Heirman 
Center at Bay de Noc Community College in Es-
canaba. The event was sponsored by the Upper 
Peninsula Secondary School BPA Chapters, Bay 

de Noc Community College and the Office of  
Career and Technical Preparation of  the Michi-
gan Department of  Energy, Labor and Eco-
nomic Growth. The mission of  BPA is to make 
the students of  today, tomorrow’s business pro-
fessionals. 

A variety of  local adults volunteered their 
services as judge at the event “It was refresh-

ing to see the enthusiasm of  these young adults 
presenting plans on how they will start a profit-
able business. It gives a person confidence in the 
future generation.” Jim Beauchamp of  the Small 
Business Technical Development Center (SBT-
DC). The activities ranged in a variety of  busi-
ness related careers including: Administrative 
Support Concepts, Financial Math and Analysis, 
Entrepreneurship, Economic Research, Graphic 
Design, Global Marketing, Human Resource 
Management, Interview Skills, Prepared Speech, 
Small Business Management, Video Design and 
Website Design. The students who presented at 
this event demonstrated that they are getting 
solid training. Judges provided feedback to the 
contestants regarding areas in which they could 
improve. Top contestants in the individual, vid-
eo production and other team events will make 
their way to the State Leadership Conference fi-
nals that will be held in Grand Rapids.

Another Successful Connection Made!
When the City of  Norway was looking to 

hire a Receptionist, Tara Filizetti jumped at the 
opportunity. With her knowledge, skills, and 
background in the field, she felt she was a great 
fit for the job.

The City utilized the services of  Michigan 
Works! to assist them in all stages of  their hir-
ing process. They posted the job on the Michigan 
Talent Bank, and Human Resource Specialists 
accepted applications and administered testing 

for the position. A Michigan Works! Business 
Service Consultant also helped the City con-
duct interviews for the position. Tara was the 
City’s choice to fill their vacancy, and Michigan 
Works! was able to help her in completing her 
application and updating her resume so that it 
was appealing to the employer. If  you would like 
to learn more about Michigan Works! services, 
please call the Dickinson County office at (906) 
774-3647. Tara Filizette, City of Norway

BUSINESS PROFESSIONALS OF AMERICA
34th Annual Region 5 Regional Leadership Conference

In response to local industry demand, Michi-
gan Works! The Job Force Board, Northeast 

Wisconsin Technical College and the Upper 
Peninsula Regional Industrial Manufacturing 
Skills Alliance, thirteen local residents received 
certificates in blueprint reading and precision 
measurement. A graduation ceremony was held 
at NWTC on December 21st. Graduates includ-
ed Henry Gibson, John Roubal, Mark Collard, 
Enrique Zavala, Kevin Nischke, Jeff  Deschaine, 
Jamie Peterson, James Bardowski, Kathleen Les-
jack, Randy Nicoll, James Gray Jr., Mike Clout-
ier and Joel Beyersdorf.  The instructor for the 
course was Dennis Schneider.  Featured speaker 
at the ceremony was Mark Weber, the Dean of  
the Trades and Technical Division at NWTC 
Green Bay.

With the certificates, the graduates will be 
qualified to understand the alphabet of  lines; 
visualize the basic principles of  orthographic 
projection; sketch orthographic, pictorial, sec-
tional and auxiliary views in their proper rela-
tionship on a drawing; read drawings used in the 
machine trades industry; understand basic geo-
metric dimensioning and tolerance symbols and 
proper methods of  inspection; use scales and 
surface plates; read and understand the decimal 
system; proper handling and measurement with 
calipers; proper handling and measurement with 
micrometers; understanding metric conversion 
and surface finish measurement and use of  a 
profilometer.

Graduates Benefit from Workforce Development Partnership

Graduate Mike Cloutier accepts certificate 
from Mark Weber, the Dean of the Trades 
and Technical Division at NWTC Green Bay.

Linda Romps; Business owner of the Stonehouse, Cheryl Ohman; Executive Director of 
Lake State Industries, and Jim Beauchamp; Small Business Technical Development 
Center, volunteer judges for the Entrepreneurship category of the competition.










